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• Marketing Objectives

• 2008 Marketing Meeting
– Jan 28, 2008
– Chevron

2008 Marketing PIDX

– Chevron
– Houston, Texas

• Lessons Learned

• Marketing Initiatives



PIDX’s Value Proposition

Step I

PIDX Mission Statement
PIDX provides a global forum for delivering the 
process, information and technology standards 

that facilitates seamless, efficient electronic that facilitates seamless, efficient electronic 
business within the oil and natural gas industry 

and its trading community.



•Focus on business-oriented objectives
•Enlist the most qualified people to lead and participate 
in our organization
•Act as an inclusive global standards forum

Current Guiding Principals

•Broadly and frequently communicate with our industry 
•Leverage the work of others where possible 
•Recruit and maintain a diverse membership 



Purpose :

• Kick-Start Marketing Strategies
• Agree on a Value Proposition

PIDX Executives Marketing Meeting
Houston, Texas
January 28, 2008

• Agree on a Value Proposition
• Give Direction and Insight to Take Action



Who Attended
(January, 28 th Houston Meeting)

PIDX Executives

• John Pinnella Chevron
• Terry Thomas Schlumberger
• Steven Carter Eiro Consulting
• William LeSage OFS Portal LLC
• Tim Morgan Eiro Consulting• Tim Morgan Eiro Consulting
• Travis Parigi LiquidFrameworks
• Jana Schey Energistics
• Bob Cody Chevron
• Desiree Burnley API 
• Laura Wang OFS Portal



Marketing Discussion

• Identify the Audience

• Identify PIDX Goals• Identify PIDX Goals

• PIDX Benefits or WIFMs



Identify Our Audience



PIDX Identified Goals



PIDX Benefits



PIDX Benefits



Meeting Outcomes

• Meeting Successes
• What Needs More Work
• Lessons Learned



Constituency Assignments

Oil Companies John Pinnella
Service Companies Terry Thomas
National Oil Companies William LeSage
Consultants Steven Carter
Vendors Travis Parigi
Standards Organizations Jana ScheyStandards Organizations Jana Schey
Regulatory Agencies Bob Cody
US Government (“Free Market”) Bob Cody
International Government 
(“Non Free-Market / Developing”) William LeSage
Industry Associations Bob Cody



Assignment Example



What Needs More Work…

•Organization of Brainstorming Required
•API Communications
•Bob Cody, Chevron & Laura Wang, OFS Portal

•Need PIDX Europe’s Help

•Determine the common need of the audiences 
that we can relate to

•Developing Common Value Proposition



Leasons Learned

1. A Standard isn’t enough, we need Best 
Practices as well

2.  We need to identify what needs our 
audiences really have. Do they just want to audiences really have. Do they just want to 
be more user friendly? How can we provide 
this?  



Who Is the Oil & Gas Industry?



The Oil and Gas Indusrty

Screen Clipping from Popular Mechanics, Apr 2008



What are the Impressions? 

Let’s Take Action

What Impression do we have in Society? It’s Up to Us to Change It



Future Deliverables

Presentations of Value Propositions

Cheat Sheets

Marketing Initiatives

Cheat Sheets

Member Knowledge

Communication is the Key

Website



Cheat Sheets – What we Stand For



Google Analytics



www.pidx.org Statistics

January – April 2008

• Almost 15,000 hits
• Over 304 Cities have accessed the site• Over 304 Cities have accessed the site
• The top 5 pages were 

• Classifications
•Organization
•EDI Standards
•Events
•Business Process Work Group 



Any Feedback or Questions?


